Background: Public Art

“Public art and sculpture can play an important role in making interesting and exciting places that people enjoy using.”

· Planning Practice Guidance, Department for Communities and Local Government (2013)

Public Art has the potential to challenge perceptions, enable people to understand the world they live in, as well as contribute to a number of priority outcomes in Birmingham. Most obviously, these include providing a focus for local community identity, improving wellbeing and attracting visitors. 

The Public Art Strategy will reflect a wide range of considerations including funding mechanisms, quality and impact, local engagement, siting and maintenance; and will form part of Birmingham’s revised Cultural Strategy (Big City Culture 2010-15) - a new vision reflecting the current economic, social and political context.
Public art can form a part of the infrastructure of the physical built environment, or it can form a part of the community engagement process of developing or redeveloping an area. It could be a temporary site-specific work, or could form part of a festival. The National Planning Practice Guidance Portal defines public art as “permanent or temporary physical works of art visible to the general public, whether part of a building or free-standing. For example, sculpture, lighting effects, street furniture, paving, railings and signs.”

For the purposes of the Public Art Strategy, this wider definition will be used: more or less temporary artworks situated in the public realm as a response to its location, and including artwork commissioned for, or designed into a public space, as well as artist-led projects and activities which reflect or comment on the local environment.
